
2nd Edition

Entry Kit



Welcome to the Lisbon Effectiveness International Advertising Festival, a part of 
Lisbon International Advertising Festivals Group! We are very pleased to have you 
with us.

This kit is built with the purpose of guiding your journey from the submission in the 
competition to the success of your application and being awarded a Crow.

On this Entry Kit, you will find:

If you have any questions do not hesitate to contact David:
    
david.gomes@lisbonawardsgroup.com
+351 913 062 817
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1 Regulation
Lisbon Effectiveness International Advertising Festival 2020

Please read the regulation carefully, as the default in following any of the criteria below 
could lead to immediate declassification.

GENERAL DISPOSITIONS

1. Each registered work must be publicly displayed between November 2018 and July 
2020. The opening and closing dates of each edition will be announced on the festival’s 
official website and its social media.

2. Any work submitted to a previous edition of the festival may not be submitted in future 
editions to the same Category.

3. The works should be submitted exclusively through the festival’s platform.

4. The same work can be submitted to more than one category and to more than one of its 
respective sub-categories.

5. Whenever appropriate, the organisation may request proof of existence of the pieces 
entering the contest.

6. The participants authorise and are fully responsible for the display of the pieces 
entering the contest. 

7. Entries must be processed according to the instructions on the Entry Kit, available on 
the Festival’s official website.

8. Given that the festival is an international competition, all materials that are not 
originally in English must be translated either through subtitles or through any other way 
that the participants deem appropriate. The jury should be able to understand the 
messages of all the pieces.



1. The price for each submission is 500€. If the work submitted is to be paid by a 
portuguese tax entity, there is a 23% Value Added Tax to be added.
 
2. There is a quantity discount for pieces submitted by the same network or agency:
      . If 10 pieces are submitted, each piece will have a discount of 50€;
      . If 20 pieces are submitted, each piece will have a discount of 100€.

3. There is a Late Crow Fee applied for works submitted between July 1st and July 31st 
of 20%.

1. Payments are made via PayPal or Bank transfer. The payment details will be sent 
directly to the participants once they finish the submissions process.

2. Proof of payment must be sent to the email address david.gomes@lisbonawardsgroup.com 
until the last day of submissions under penalty of the participants being disqualified.

3. The Festival does not take responsibility for any charges associated with bank transfers 
or PayPal transfers, as these must be covered by the participants.

2 Prices and Discounts

3 Payment



1. The submitted work will be assessed at two different stages: Firstly by a Grand Jury 

and secondly by an Executive Jury.

    1.2. The President of the Jury is responsible for setting the evaluation criteria applied 

during the voting process. 

    1.3. An additional intervention by the Jury’s President may also be requested in case of a tie.

2. The Grand Jury is responsible for selecting the work that will compose the shortlist, 

voting the pieces online on a scale from 0 to 5 points.

3. The Executive Jury is composed by a President, Executive Jury Members and a Client’s 

Representative.

4. After the Grand Jury selects the Shortlist in each category, the Executive Jury of the 4 

Festivals (Lisbon Ad, Lisbon Health, Lisbon Tech and Lisbon Effectiveness) will meet in 

Lisbon and will choose the Bronze, Silver, and Gold Awards, as well as the Grand Prix. 

    4.1. The discussion is firstly made by the Executive Jury of the 4 Festivals, followed by 

a discussion and final decision of the Executive Jury of each Festival individually.

5. The judges may not vote for pieces submitted to the competition by their agencies or 

network. 

6. The Executive Jury panel may assign a determined work to another category or 

subcategory whenever deemed appropriate. 

4 Voting of the Submitted Work



5 Award Attribution

1. Entries will be awarded with Shortlist, Bronze, Silver, Gold, Grand Prix and President’s 

Choice.

2. A work selected to be part of the shortlist will not necessarily be awarded with gold, silver 

or bronze. This disposition also applies to cases where the work was the only one to be select 

for shortlist in a particular category.

3. There may be selected several bronze, silver, gold awards and also several Grand Prix in 

each category.

4. There will be only one work awarded with President’s Choice Award, selected by the 

Presidents of the 4 Festivals.

5. There will be one work awarded with Client’s Choice Award, selected by the Client’s 

Representatives of the 4 Festivals.

6. At the Lisbon Effectiveness International Advertising Festival, there will be an Agency of 

the Year award and a Production company of the Year award. In order to deliver these 

awards, a scoring table will be published. Each Shortlist is worth 1 point, each Bronze one is 

worth 30 points, each Silver one is 60 points, and each Gold one is 120 points. A Grand Prix is 

worth 160 points. 

      6.1. There will be a Network of the Year Award, with the sum of the scoring points of the 

4 festivals.

7. The results will be announced during the Cocktail event of the Lisbon International 

Advertising Festivals Group, at a time and venue to be communicated by the organisation 

through its social media and media partners.

      7.1. The Cocktail event is an invitation-only event, presented by Lisbon Awards Group and 

the Executive Jury of the 4 Festivals.

    7.2. The Cocktail event with the announcement of the winners will be live streamed 

worldwide through its website.



6 Categories

1. The categories for the Lisbon Effectiveness International Advertising Festival are:

      . Awareness Effectiveness

      . Sales Effectiveness

      . Effective Use of Media

2. All the categories are divided into the following subcategories:

. Agricultural

. Alcohol

. Automotive - Aftermarket & Vehicles

. Beauty

. Beverages - Non-Alcohol

. Children & Teen

. Culture

. Electronics

. Entertainment & Events

. Fashion

. Finance, Banks & Credit Cards

. Fitness

. Government & Politics

. Healthcare & Pharma

. Home Furnishing & Appliances

. Household Supplies & Services

. HR & Recruitment

. Insurance

. Industrial & Building

. Internet

. Leisure

. Luxury

. Media & Entertainment

. New Product or Service

. NGO’s

. Office & Delivery

. Olympics

. Packaged Food

. Personal Care

. Pet Care

. Professional Services

. Real Estate

. Restaurants

. Retail

. Snacks & Desserts

. Sports

. Software & Apps

. Sustainability

. Telecom

. Transportation

. Travel & Tourism

. Utilities

. Wellness



Upload Formats and Number of Files Per Category

1. It is not mandatory to upload all file formats. You can choose one or upload all file 
formats if necessary to further clarify the project’s concept. 
2. You can upload 1 pdf file, 3 jpeg/png files and 1 video.
3. All files must not exceed 40 MB. 
4. Video files must not exceed a maximum of 2 minutes

Keep your uploaded files as small as possible.
Once you upload files on our platform, you must keep in mind that the judging of the work 
will be done online. Therefore, the shorter the file, the quicker and easier can a judge access it.

Select categories and subcategories to submit your work in accordance to which aspect 
of the work you wish to draw attention to and prepare your case/work accordingly.
The clearer you are on what you want to show the jury, the more successful you will be.
If presenting your work in a video case, keep it short and simple.
Be precise with your presentation. The shorter you keep the case and overall message of 
the work the better.

Whenever possible, show results.
When enrolling work you can always include aspects such as social media results (likes, 
shares and views), spontaneous media coverage and financial results. If possible, these 
outcomes should also be presented in a tangible manner.

Do not waste time, duplicate your entries.
If you wish to submit the same piece to more than one category or to more than one 
subcategory you have the option to duplicate your entry. Find out more on the Instructions 
on how to use the Festival's Platform.

Last but not least: If you have questions, give us a call!
Our team is available to assist you 24/7, so if you ever need us, do not hesitate to contact us.

david.gomes@lisbonawardsgroup.com
+351 913 062 817

7 Tips on a Successful Application


